






































































































































































































































































































































































































The Motivation of Students Studying English
and the Expectancy of the Business World 
about the English Ability of their Employees
Harumi Yahiro*，　Dennis Woolbright**，　Miki Tsukamoto***
︿Abstract﹀
　　A lot of universities have difficulty in recruiting students, so they try to change their English 
education to make it more attractive. It is typical for them to advertise their original curriculum or 
high-tech facilities. Needless to say, their ability to educate is essential. Therefore, they consider the 
method of developing the students’ English ability to meet the level of big companies’ needs. Some 
teachers are able to introduce successful teaching plans. But there is a big gap between the school’s 
vision toward English education and their students’ expectations of English education.
　　This paper examines methods of developing student motivation to study English, while 
considering their career design.
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